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M\,-'Studio® to Expand Revolutionary Recording Studios to Los Angeles
and New York!

Studio One Media Plans National Expansion of Its MyStudio UGC Video
Recording Studios

SCOTTSDALE, AZ--(Marketwire - July 2,
2009) - Studio One Media, Inc, ["Studio
One") (OTCRR: SOMD)Y, announced today
that it has scheduled the installation of ﬂﬁm THE WORLD O hy
twio new MyStudio personal recording W =it — %
studios in both Los angeles and MNew York
this summer. Expansion into these key
markets will provide MyStudio with a
national presence and offer millions of
consumers an opportunity to experience
the MyStudio phenomenon, Studio One
recently took delivery of two of four new
My Studio structures ordered from its
outside contract manufacturer. Studio
One installs all hardware components,
proprietary software and conducts final
testing of its studios at its Arizona

headguarters. \1| STUDIOINE T

"We are very pleased to be in a position : .

to begin our long awaited national rall out Click here for detail=

in two yery important strategic locations,

Los Angeles and New York, which are cornerstones for achieving Highlighted Links

critical mass for MyStudio,” said MyStudio founder Larry Ryckman,

"We have high expectations for these new studios, as our first

MyStudio located in Scottsdale has experienced growth in both Studio One Media, Inc,
revenue and website traffic during its first nine months of
operation, despite launching in a very difficult retail environment,
In addition, we have enjoved excellent customer satisfaction and
a high percentage of repeat users.”

MacRepart Media Publizhing

Studio One plans to install the first of its new MyStudios in a private showroom in Los Angeles
in late July, where the Company will introduce its revolutionary MyStudio to the entertainment
and investrnent communities. Following the industry showease, the studio will be relocated to

a premier shopping center in the Los Angeles area, The second new studio is scheduled to be

placed in a prominent mall in the Mew York area in late August, The Company expects to install
additional studios nationally this year, followed by international expansion.

Since the first MyStudio was opened in Scottsdale on September 29, 2008, thousands of
videnos have been created by the public for a multitude of uses including music, modeling,
camedy, reality T auditions, job resumes, dating and personal greetings. In addition,
MyStudio has hosted dozens of music, modeling and comedy contests and auditions which
have provided MyStudio users unigue opportunities to showcase their talents,

"Our existing partnerships with EMI Music Publishing, Reality TV giant Mark Burnett Productions
and The GRAMMY Foundation have proven to be very successful for MyStudio and we look
forward to expanding our strategic partnerships as we enter the national market,” said
Ryckrman,



Ahout My Studio

MyStudio is a self contained, state of the art, high definition (HD) interactive audio/video
recording studio designed for installation in shopping malls and other high traffic areas.

My Studio offers the public frue recording studio quality audio and broadcast guality video from
a proprietary (patents pending), stand-alone recording studio, MyStudio offers the consumer a
seamless way to overcome the technological and quality hurdles associated with creating user
generated video content, MyStudio and its accompanying website wwew mystudio.net uniquely
incorporate the best elerments of some of the world's leading internet and entertainment
properties, all in a single entertainment venue,

MyStudio enables a user, for a $20 fee, to record an HD video up to S minutes long with a
quality, ease and convenience never before available to the general public, It can be used to
create videos for music, modeling, comedy, dating, job resumes, auditions, personal messages
and greetings. By using Hollywood-style green screen technology, MyStudio Users can choose
from over 1,000 HD virtual backgrounds for their video or they can upload their own custom
background. In addition, MyStudio offers thousands of licensed karaoke tracks from EMI Music
Fuhlishifg which allows a consumer to legally create a music video for public viewing online.
User videos are automatically uploaded to the MyStudio website, which offers free member
profile pages and video sharing in a social networking environment, From the website, each
user can also order a free DVD of their video, MyStudio recently announced multivear
agreements with EMI Music Publishing, The GRAMMY Foundation and Reality TV giant Mark
Burnett Productions.

Shout Studio One Media, Inc.

Studio One Media, Inc, ("Studio One") is a diversified media and technology company based in
Scottsdale, Avizona, Studio One subsidiaries and divisions include Studio One Entertainment,
Inc., MyStudio Recording Studios, MyStudio Music, Inc., MyStudio Management, Inc., and
MyStudio Mastering. Over the last sik vears, Studio One and its wholly owned subsidiary
Studio One Entertainment, Inc., have been engaged in the research and development of
proprietary, leading edge audio and video techrnologies for professional and consurmer use.
Studio One introduced its first groundbreaking product in September 2008, with the
installation of its first MyStudio interactive audio and video recording studio in the Scottsdale
Fashion Square mall.

Forward-Looking Statements

This document contains forward-looking statements that are subject to a number of risks,
assumptions and uncertainties that could cause the Campany's actual results to differ
materially from those projected, These risks, assumptions and uncertainties include: the ability
of the Company to raise capital, the ability to complete systems within currently estimated time
frames and budgets; the ability to compete effectively in a rapidly evolving and price-
competitive marketplace; changes in the nature of telecommunications regulation in the United
States and other countries; changes in business strategy; the successful integration of newly
acquired businesses; the impact of technological change; and other risks referenced from time
to time in the Company's filings with the Securities and Exchange Commission, Descriptive
words such as phenomenon and revaolutionary are the opinion of the Company.
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