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Forward-Looking & Cautionary Statements

This overview (the ñOverviewò) includes ñforward-looking statementsò within the meaning 
of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange 
Act of 1934, as amended, and as contemplated under the Private Securities Litigation 
Reform Act of 1995. These forward-looking statements may relate to such matters 
as the Companyôs (and its subsidiaries) business strategies, continued growth in the 
Companyôs markets, projections, and anticipated trends in the Companyôs business and 
the industry in which it operates anticipated financial performance, future revenues or 
earnings, business prospects, projected ventures, new products and services, anticipated 
market performance and similar matters. All statements herein contained in this 
Overview other than statements of historical fact, are forward-looking statements.

When used in this Overview, the words ñmay,ò ñwill,ò ñexpect,ò ñanticipate,ò ñcontinue,ò 
ñestimate,ò ñproject,ò ñintend,ò ñbudget,ò ñbudgeted,ò ñbelieve,ò ñwill,ò ñintends,ò ñseeks,ò 
ñgoals,ò ñforecast,ò and similar words and expressions are intended to identify forward-
looking statements regarding events, conditions, and financial trends that may affect our 
future plans of operations, business strategy, operating results, and financial position. 
These forward-looking statements are based largely on the Companyôs expectations and 
are subject to a number of risks and uncertainties, certain of which are beyond the 
Companyôs control.We caution our readers that a variety of factors could cause our 
actual results to differ materially from the anticipated results or other matters expressed 
in the forward looking statements. In light of these risks and uncertainties, there can be 
no assurance that the forward-looking information contained in this Overview will in fact 
transpire or prove to be accurate.
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Studio One Media Overview

Å Studio One Media, Inc. (ñStudio Oneò or the ñCompanyò) of Scottsdale, Arizona was formed to 

develop the MyStudio concept.  The Companyôs shares are listed on the OTC Bulletin Board 

under the symbol ñSOMDò.  The Companyôs subsidiaries and divisions include Studio One 

Entertainment, Inc., MyStudio Recording Studios, MyStudio Music, Inc., MyStudio Management, 

Inc., MyStudio Masters and MyStudio Audio Labs, Inc.  

Å Studio One is a diversified media and technology company.  Over the past six years, the 

Company and its subsidiaries have been engaged in the research and development of proprietary, 

leading-edge audio and video technologies for professional and consumer use.

Å Studio One introduced its first groundbreaking product in September 2008 with the installation of 

its first MyStudio interactive audio and video recording studio in the Scottsdale Fashion Square 

mall.  The second MyStudio opened in Los Angeles/Hollywood in August 2009, and the third is 

expected to open in New York in the second quarter of fiscal 2010.

Å Studio Oneôs groundbreaking technologies and unique business model should revolutionize the 

social media space with paid user generated content.   The leading video sharing and social 

networking websites lose hundreds of millions of dollars  annually because consumers do not 

directly contribute to revenues.  Our model provides for users to pay for hosting their videos while 

gaining access to our studios and audio/video technologies.
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Key Facts
Ç Highly experienced management team 

includes business and technology leaders in 

the entertainment and music industries.

Ç World class advisory board

Ç ñBricks and clicksò business model  for 

MyStudio with three primary revenue 

sources: paid studio sessions, on-studio 

advertising and website advertising.

Ç Revolutionary audio technology 

breakthrough with MyStudio Masters

Ç Twenty-four patents and eight applications 

for trademarks pending**

Ç Strategic partnerships with EMI Music 

Publishing, The Grammy Foundation, Mark 

Burnett Productions and RealityWanted.com

Ç Stock symbol:  OTCBB: SOMD

Ç 52 week share price range*: $0.40 - $1.50

Ç Shares outstanding**: 19.0 million

Ç No long-term liabilities**

Ç Auditors: Mantyla McReynolds LLC

(a BDO affiliate)

Ç Legal counsel:  

Wilson Sonsini Goodrich & Rosati 

Greenberg Traurig, P.C.

*    As of  November 30, 2009 ïSource:  CNBC.com

**  As of September 30, 2009
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Recent Developments

Å Launched second studio in Los Angeles on Sunset Boulevard. Expect to launch next

studio later this quarter.

Å Web traffic on MyStudio.net continues to grow. Achieved over 2 million page views in

a recent month from a single studio.

Å First commercial music release utilizing MyStudioôsMasters technology was on Janet

Jacksonôssingle, ñMake Meò.

Å Announced strategic partnership with RealityWanted.com, the leading source for

reality TV casting calls in the U.S. The partnership creates a turnkey reality

television casting platform. Provides MyStudio members with access to hundreds of

reality TV show casting opportunities and is expected to drive additional traffic to the

studios.

Å Aired first radio show on KWSS 106.7 FM to feature artists who have recorded videos

at MyStudio and posted them on our website. Provides our members with another

opportunity to gain recognition for their talents.

Å Continued contests to drive studio traffic with The Comedy Store, Project Ethos in

conjunction with The House of Blues, and Gotham Comedy Club among others. 5



Successful & Proven Management Team

Å Barry M. Goldwater, Jr., Chairman of the Board of Directors. Former U.S. Congressman

from Los Angeles County.

Å Preston J. Shea, President & CEO. International corporate attorney having previously

held several senior positions within the Canadian government.

Å Lawrence G. Ryckman, Founder, President & CEO of Studio One Entertainment, Inc., a

wholly-owned subsidiary of Studio One Media, Inc. Previously co-founded and served as

CEO of QSound Ltd., a developer of proprietary sound technologies for the entertainment,

computer, cell phone and video game industries. Grew QSound from a startup to a

Nasdaq-listed, internationally recognized player in the entertainment and technology

industry.

Å Kenneth R. Pinckard, Chief Financial Officer & General Counsel. Extensive experience

with early stage ventures, mergers & acquisitions and corporate turnarounds.

Å Shelly Yakus, VP ïAudio Engineering. Renowned music producer, audio engineer/mixer

and recording studio designer known as ñGoldenEarsò. Co-designed the construction of

industry-leading A&M Music recording studios in Los Angeles. Engineered and mixed

recordings for some of the worldôsbest known artists including John Lennon, Alice Cooper,

U2, Madonna, Tom Petty, Dire Straits, Don Henley, Bob Seger and Stevie Nicks.
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World Class Advisory Board

Å Richard Blackstone - Former Chairman & CEO of Warner/Chappell Music; former 
President of Zomba Music Publishing.

Å Ted Field - Chairman & CEO of Radar Pictures; media investor and major film producer of 
over 60 feature films generating nearly $7 billion in revenues; Co-Founder of Interscope 
Records and former owner of Panavision.

Å Paul Fisher - Modeling agent whose clients have included Naomi Campbell, Stephanie 
Seymour, Gabriella Reece, Carrie Otis, Djimon Hounsou, Brooke Burke, Brooke Burns, 
Kimora Lee Simmons, Janice Dickenson, Carol Alt and Nicky Hilton.

Å Allan Kaplan - Technology venture capitalist; Director of Clearview Capital Partners; Co-
Founder of Entera, Primenet Services and Limelight Networks.

Å Andrew Knight - Director of News Corporation; former Chairman of News International, 
PLC and former Editor-In-Chief of The Economist.  Currently serves as Chairman & 
Director of J. Rothschild Capital Management Limited.

Å Paul Oreffice - Former Chairman, President & CEO of the Dow Chemical Company; 
former director of The Coca-Cola Company, Morgan Stanley, Nortel and Cigna.
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Introducing MyStudio
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Scottsdale Fashion Square studio



About MyStudio

MyStudio is a proprietary stand-alone, state-of-the-art 

recording studio offering groundbreaking HD video and 

sound quality with an ease and convenience never before 

available to the public.    

For a minimal $20 fee, users can record personalized, professional-quality videos up to 

five minutes in length, which can then be shared through a dedicated website, 

MyStudio.net, which includes social networking capabilities and personal profiles.  By 

contrast, users would pay hundreds or thousands of dollars to have a similar quality 

audio and video product produced. 

MyStudio can be used to create videos for music, modeling, casting, comedy, dating, job 

resumes, auditions, personal messages and greetings.  Users can also enter their videos 

into industry-sponsored contests, such as the recent Mark Burnettôs ñAre You Smarter 

Than a Fifth Graderò audition.  

The first MyStudio was launched in Scottsdale Fashion Square in September 2008, and 

the second studio was introduced in Los Angeles in August 2009. A third studio is 

expected to open in the New York area in the second quarter of fiscal 2010. 9



About MyStudio

Within minutes of completing a recording, the user has a final finished quality video 

automatically uploaded to the MyStudio.net website.  The user may also request a 

complimentary DVD at their option.  

Videos are protected with a 

privacy pass-code, and the 

user may choose whether 

to make the videos 

available to the public. 

Posted videos are 

categorized by music, 

comedy, modeling and the 

like.   The videos may also 

be entered into industry-

sponsored contests.
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About MyStudio.net

MyStudio.net incorporates into a single entertainment venue the best 

elements of the worldôs leading Internet and entertainment properties: 

the video sharing convenience, the social networking appeal and the 

talent showcase of other well-known websites and television programs.
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